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Our carbon reduction work has led to the discovery of untapped 

opportunities that have the potential to deliver benefi ts many 

years into the future. Our goal is to develop a cohesive program 

that spans our operations internationally. This includes expand-

ing our High Performance Building program, improving our 

recycling programs, and exploring reuse/resale markets.

We will look for ways to expand our assortment of sustainability 

solutions that meet customer’s needs and expectations — through 

our own Exclusive Brands product lines and from our vendor 

partners. We will seek products that consume less energy, use 

less toxic material and are constructed of recycled and recyclable 

material. And we hope to further expand our highly successful 

recycling and reuse program — both in the U.S. and in some of our 

international operations — to make it even more convenient for 

consumers to dispose of old electronics in a responsible manner. 

For further information about our policies and activities, please 

visit bby.com/category/sustainability/.

In Canada, our Best Buy store employees helped schools collect 

nearly 165,000 pounds of e-waste from the community during 

two Tech-it Away recycling drives in 2009. By partnering with 

high schools in the Vancouver and Toronto areas, Best Buy helped 

teens promote the recycling drive in their communities and Best 

Buy employees assisted with the collection at each high school. 

Each school received $10,000 (CAD) in new technology from Best 

Buy for their environmental efforts, and the school that collected 

the most e-waste received an additional $2,000 (CAD) donation 

to their environmental club.

We plan to make more connections by partnering with our 

customers, suppliers, government and other external organiza-

tions to fi nd new and innovative ways to lessen our impact on the 

environment throughout the product lifecycle. Best Buy will 

support the development of guidelines and standards that are 

good for consumers, the environment and for our economic 

sustainability by participating in partnerships and coalitions and 

engaging in public policy discourse. 
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Awards and Recognition

As our corporate responsibility program continues to evolve, we have been fortunate to be recognized 

for our efforts along the way. Over the course of fi scal 2010, we received numerous awards and 

appeared on several “Best of” lists, including Ethisphere’s list of the World’s Most Ethical Companies. 

While we greatly appreciate being recognized for our sustainability efforts, what is truly important to 

us is the progress we are making to drive sustainability practices into our core business functions 

and throughout the organization.

awards & recognition source

2009 World’s Most Ethical Companies Ethisphere

Most Admired Companies (37th overall/2nd among Specialty Retailers) Fortune

2009 Best Employer Five Star Appliance China Human Resources Commission

Best Model of Human Resources & Most Popular Employer Best Buy China 51job, Inc.

2009 Smart Way Excellence in Shipping U.S. Environmental Protection Agency

2009 ENERGY STAR® Excellence in Appliance and Electronics Retailing Best Buy U.S. U.S. Environmental Protection Agency

Highest in Customer Satisfaction among the Largest Appliance Retailers Best Buy U.S. U.S. Environmental Protection Agency

U.S. Corporate Campus recognized as an ENERGY STAR ® building (6th year in a row) J.D. Power and Associates

2009 Recycler of the Year Award Best Buy U.S. Corporate Campus Recycling Association of Minnesota

100% Corporate Equality Index Score (6th year in a row) Human Rights Campaign

Detroit LatIN Group — 2009 Annual Partners Detroit Hispanic Development Center

2010 Diversity Leader Awards Diversity Journal

BRAG Corporate Award Black Retail Action Group

23rd Best Training Organization in the World (out of over 10,000 companies ranked) Training Magazine

Stevie Award for “Best Training Website” Learning Lounge American Business Association

Social Media — Internal Social Networks Watercooler E2E Communication Awards

2009 Corporate Grassroots Innovation Award Geek Squad “Tech Tax” repeal Public Affairs Council

Best Public Education Campaign: Out With the Rabbit Ears — The DTV Transition 
is Coming! And for Best Buy’s contact with the FCC

Minnesota Public Relations Society of America

“We are glad to see recognition for Best Buy’s efforts in the sustainability spaces. 
This is an example of a company focusing their efforts on initiatives that are relevant 

to their business and where they can, in fact, make a difference.”

Dr. Charles Fombrun, Founder and Chairman, Reputation Institute, Inc.



Metric Profi le

Best Buy is at the beginning of our journey to learn how to best measure our social and environmental 

performance. We currently use a suite of Global Reporting Initiative (GRI) metrics that we believe are 

some of the most critical for our business and industry. However, we are still working to identify the 

best possible key performance indicators specifi c to our business so that we can more accurately 

measure the impact of our efforts. We anticipate the assessment we are currently conducting with 

Business for Social Responsibility is a signifi cant step in this direction.

We have added several new GRI key performance indicators to this year’s report. The new 

GRI metrics for fi scal 2010 include: 

Economic 2 Implications for the organization’s activities due to climate change

Labor 3 Benefi ts provided to full-time employees that are not provided to temporary or part-time employees

Social 5 Public policy positions and participation in public policy development and lobbying

Social 6 Total value of contributions and in-kind donations to political parties, politicians and related institutions

In addition, we continue to seek opportunities to include performance data from Best Buy operations 

outside the U.S., including operations in Canada, China, Europe and Mexico. While we are making 

progress in enterprise measurement, it represents one of our greatest opportunities as we strive to 

meet one of our sustainability aspirations, “to be environmentally, social and fi nancially accountable 

for our brands and business operations worldwide.”

“to be environmentally, social and fi nancially
                  accountable for our brands and business 
     operations worldwide.”
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Management Approach and 
Performance Indicators 
Economic 
EC1 6

EC2 47

EC4 63–64

EC8 34

Environmental 
EN5 52

EN6 54

EN16 52

EN18 52

EN26 48–49

EN27 56

Labor Practices and Decent Work 
LA1 7

LA2 21

LA3 63

LA10 25

LA11 24–25

LA13 17

Human Rights
HR2 45

HR4 45

HR5 45

HR6 45

HR7 45

Society

SO5 63–64

SO6 63–64

Product Responsibility

PR1 48

PR5 28

Strategy and Analysis 
1.1 1

1.2 8–10

Organizational Profi le 
2.1 front cover

2.2 6

2.3 6

2.4 back cover

2.5 7

2.6 6

2.7 6

2.8 6–7

2.9 8

2.10 60

Report Parameters 
3.1 6

 inside 
3.2 front cover

3.3 front cover

 inside 
3.4 front cover

3.5 8–10

3.6 6–7

3.9 61

3.11 61

3.12 62

3.13 62

Governance, Commitments, 
and Engagements 
4.1 11

4.2 11

4.3 11

4.4 11

4.6 11

4.8 3

4.9 11

4.13 12–13

4.14 13

4.15 12

4.16 12

4.17 8–10

Disclosure/Indicator PAG E

GRI Index  

Disclosure/Indicator PAGE

For more information about the GRI, go to globalreporting.org

The fi scal 2010 Annual Sustainability report was reviewed by our 

Internal Audit team for assurance.
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As a leading global retailer and corporate 

citizen, Best Buy believes that it is important to 

work with policymakers on issues impacting our 

customers, employees, businesses, shareholders 

and communities. More information on Best 

Buy’s Public Policy Priorities, Political Activity 

Policy, and 2009 Political Report can be found at 

bby.com/advocacy/.

Climate & Energy Policy

Best Buy’s commitment to sustainability aligns with global 

interests in addressing climate change. Best Buy is an innovator 

in offering our customers products and services that enable 

them to live more sustainably. At the same time, Best Buy is 

addressing our own carbon footprint resulting in a positive 

impact on the economic, environmental and societal well-being 

of the planet. 

In our own operations, Best Buy became a member of Climate 

Leaders, set a goal to reach an 8 percent carbon footprint 

reduction by 2012 and achieved that goal in 2009. We are in the 

process of determining a new goal going forward. Our plans to 

reach this goal will include: improved store design, tightened 

operational controls, reduced plug loads, fuel reductions, 

employee awareness and involvement, and renewable energy 

carbon offsets/renewable energy credits. 

bby.com/cmn/fi les/Climate-Change-Policy-BBY-3.18.10.pdf

Confl ict of Interest

A confl ict of interest arises when we act in our individual 

personal interests instead of, or at the expense of, the interests 

of the Company when engaged in the Company’s business 

activities. Each employee is required to observe the highest 

standards of business integrity. This means avoiding any activity 

or interest that may be regarded as a possible confl ict with the 

interests of Best Buy or engaging in activities that could create 

the appearance of a confl ict of interest. 

bestbuy.ethicspointvp.com/custom/bb_coi/forms/en/Confl ict_of_

Interest_Policy010610_en.pdf

Customer Privacy Policy

Best Buy’s Customer Information policy applies to the collection, 

access, use, storage, transfer, disclosure, retention and destruc-

tion of Customer Information. bestbuy.com/site/Help-Topics/

Privacy-Policypcmcat204400050062.c?id=pcmcat204400050062&D

CMP=rdr0002305

Ethics Policies

To ensure a positive and values-based work environment, Best 

Buy has policies that all employees must be aware of and follow. 

Includes policies covering Confl ict of Interest, Foreign Corrupt 

Practices Act and Ant-Corruption Compliance Policy, and Gifts, 

Business Courtesies and Vendor Relations. bestbuyethics.com

Foreign Corrupt Practices Act 

It is the policy of Best Buy and all of its subsidiaries and affi liates, 

wherever they may be located, to comply fully with letter and 

spirit of the Foreign Corrupt Practices Act (FCPA) and all other 

applicable anti-corruption and anti-bribery laws. Best Buy strictly 

prohibits all improper, unlawful or unethical payments to public 

offi cials anywhere in the world. No offer, promise or payment of 

anything of value may be made, directly or indirectly, to or for the 

benefi t of any foreign offi cial that is or may appear to be related 

to obtaining, retaining or directing business or for any other 

improper advantage. 

bestbuy.ethicspointvp.com/custom/bb_fcpa/forms/en/FCPA_

Policy010810_en.pdf

Full-Time and Part-Time Rewards  

Outlines the benefi ts provided to full-time and part-time 

employees. bby.com/about

Gift of Time Policy

Best Buy was created by ordinary people accomplishing extraor-

dinary things. In support of this culture, we have a policy that 

enables employees to donate their vacation time to another 

employee in need of time off from work. bby.com/about

Appendix 
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M-Rated Video Games

At the Company level, we are actively involved in working with the 

ESRB. Best Buy is a member of the ESRB Retail Council (ERC). 

Best Buy stores will not sell or rent M (Mature) rated computer 

and video games to customers under the age of 17 without 

permission from a parent or guardian, and will not sell or rent 

AO (Adults Only) games to customers under the age of 18. 

phx.corporate-ir.net/phoenix.zhtml?c=83192&p=IROL-FAQ#21

No Idle Policy 

No trucks are allowed to idle their engines while at a Best Buy 

retail location. No Idling signs are posted in plain sight outside of 

the dock doors at each retail location. Within Best Buy’s “No Idle” 

policy the term “idle” refers to running a truck’s engine during 

the loading or unloading of a shipment. bby.com/about

Paper Procurement 

This policy communicates our environmental goals throughout 

the paper supply chain and states our expectations for responsible 

forestry practices that promote sustainability and result in 

long-term social and fi nancial benefi ts. bby.com/about

Social Media Policy 

Guidelines for functioning in an electronic world are the same 

as the values, ethics and confi dentiality policies employees 

are expected to live everyday, whether they are Twittering, 

talking with customers or chatting over the neighbor’s fence. 

bby.com/about

Standards for Recyclers

Best Buy promotes responsible environmental stewardship 

by requiring all recyclers retained by Best Buy to comply with 

standards regarding the reuse, refurbishment or recycling of 

products collected through our programs and the disposal of 

waste generated from the recycling process. bestbuy.com/site/

null/null/pcmcat174700050010.c?id=pcmcat174700050010

Supplier Code of Conduct 

These Supplier Compliance Standards are based upon Best Buy’s 

expectation that its Suppliers, and their subcontractors, comply 

with all applicable laws and regulations, maintain just and decent 

working conditions, share Best Buy’s respect for the environment, 

and implement sound security measures.  extendingthereach.com/

wps/portal/US/BBY/MI1?catalog.contentURL =/nonsecure/na/us/

bby/merch/1portlet/vendor_standards_us_bby.htm

Tuition Assistance Program

Best Buy’s Tuition Assistance Policy is designed to build on 

our goal of becoming a world-class learning organization. 

bby.com/about
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we... 
learn from challenge & change.

show respect, humility & integrity.

have fun while being the best.

unleash the power of our people.



7601 Penn Avenue South 
Richfi eld, Minnesota 55423-3645
Phone: (612) 291-1000 

© 2010 Best Buy Co., Inc.




